
Methodology: This survey was conducted online via Fluent’s portfolio of owned and operated media properties.
Data was self-reported by 10K+ US adults, ages 65 and over, from October 7 - 11, 2021. Results are specific
to the Fluent audience and not reflective of the general U.S. Population.

Increase awareness by educating consumers on what open enrollment
is, why they should care, and how they can participate.
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Enable consumers to compare important features like cost, coverage,
and out-of-pocket expenses with access to tools and resources.
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Leverage an experienced call center team to verify intent and match
consumers with the best coverage based on their individual needs.
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Tips for Health Insurance Providers

Takeaway:When weighing their Medicare options, consumers rely on one-to-one conversations
with live agents for faster decision-making.
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Factors Most Likely to Help Consumers
Select a Health Insurance Plan
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agent is most likely to help them
select a health insurance plan.
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The Medicare Buyer's Path to Purchase

General Sentiment & Awareness

Takeaway: High rates of dissatisfaction and gaps in awareness present an opportunity for
health insurance providers to educate consumers and drive new business.

27%
are struggling to make an

informed decision.

35%
never review or compare
their Medicare options.
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don't know when the Annual
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takes place.

Awareness Around Medicare Open Enrollment
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